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introduction

Trademark by Triad™ is more than just the brand name of our remarketing program. As the 

name implies, it embodies everything that makes our program stand out from the rest. Along 

with our tag line, “A vehicle for every buyer,” it represents what dealers can expect when they 

step into our lane. Put simply, it’s our brand promise.

Our Trademark logo looks like a seal or sticker. It consists of the name, tag line and a road 

graphic, all enclosed in a horizontal rectangle with rounded corners. This logo is the single 

most usable and recognizable element of our overall brand image. 

As we continue to build and deliver our program, following these standards will help ensure 

we maintain the logo’s consistency everywhere it’s used. In turn, this will increase brand 

recognition, awareness and equity. Correct usage also supports our efforts to register the 

Trademark name with the U.S. Patent and Trademark Office.

The Trademark logo and other intellectual property may be used by Triad employees and  

auto auctions responsible for promoting our products and services. Elements of our brand 

(logo, names/tiers, trademarks, icons, etc.) may be used by other parties only under written 

authorization/license from Triad.
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the basics

Use it.
Place the Trademark logo prominently on all related communication materials. The logo 

should be plainly visible and separate from other text and graphics.

Use it properly. 
Never re-space the elements of the logo or change their proportions. Don’t add words  

or graphic elements to the logo. Always use it “as is.” For more specific examples regarding 

incorrect usage, refer to the Incorrect Usage section of this guide.

If you are a participating Trademark auto auction, you’ll find all the logo art and templates 

you need on the CD we gave you. If you are an employee or other type of business partner, 

contact Corporate Communications to get the files. Don’t make your own logo artwork or 

copy it from another location.

If you are working with an outside vendor or contractor, please confirm that they have our 

most recent logo art, templates and branding standards – and that they understand them. 

The logo may not be used to endorse any third party without prior approval from 

Corporate Communications.

When in doubt, contact Corporate Communications.
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the logo

Preferred usage
For a solid white background, use the logo version without a white outline surrounding the 

rectangle. In this case, the curved road and area behind the Trademark name are transparent. 

The road flows out into the surrounding space. See below:

For any other background, use the version with a white outline surrounding the rectangle. 

The white outline continues the curved road graphic to prevent an awkward color break 

where the road ends. In this case, the road and area behind the Trademark name are white.

See below:

Whenever possible, the logo should include the tag line, “A vehicle for every buyer.” 

However, a version without the tag line is available for special cases. (See the Special 

Usage and Application Guidelines sections of this guide.)

 

In all applications, the logo must include the “™” symbol superscripted after the  

word “Trademark.” 
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•     Don’t change the color of any graphic element in the stickers.

•     Don’t remove or alter the white outline.

•     Don’t use individual elements of the stickers alone.

•     Don’t place either sticker next to the Trademark logo as if they receive “equal billing.”     

       The stickers should be placed in such a way that they appear as elements of the 

       Trademark program, rather than appearing like full programs all on their own. 

m

Elite

m

Value
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•     Avoid using either sticker alone. Instead, accompany it with information about 

       the program tier.

•     Don’t use either program tier sticker in place of the Trademark logo.

     

     

      

with only minor

s per model year)

m

Elite

Arbitration Guidelines

  1.     All vehicles with more than 80,000 miles are sold 

          “as is” (subject to certification guidelines).

  2.     All arbitrations should occur on the sale day only.*

  3.     Mechanical defects must exceed $500 per item 

          for a vehicle to qualify for arbitration.

  4.     Vehicles sold for $2,000 or less are sold “as is” and 

          are not subject to arbitration, with the exception of               

odometer issues, flood issues and frame damage.

  5.     Vehicles are not eligible for arbitration based on marked 

          announcements on vehicles or auction catalogs.

  6.     Vehicles with visible defects (e.g., paint or metal work,           

     hail damage, glass damage) are not eligible for 

          arbitration.

  7.     All salvage and towed units are not eligible for 

          arbitration for any reason.

  8.     Inherent mechanical defects recognized by 

          manufacturers will not be accepted for arbitration. 

          (Manufacturers’ policies will be followed.)

  9.     Vehicles are not eligible for arbitration based on 

          information from vehicle history reports.

10.     Warning lights are not valid reasons for arbitration 

          unless the estimated repair cost exceeds $500.

   * Units with frame damage, unibody damage, flood damage 
            or inoperable odometers must be arbitrated within 7 days 

     of the sale date. The cost of post-sale inspections is the 

            responsibility of the purchasing dealer.

m

Elite

Trademark by Triad proudly features:

Elite Vehicles
     •     Retail-ready; above-average condition with only minor flaws

     •     Fully inspected and reconditioned

     •     Less than 80,000 miles (20,000 miles per model year)

     •     7-day green-light auction guarantee
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For more specific examples of incorrect usage, refer to the Incorrect Usage section  

of this guide. (The examples there show the Trademark logo, but they also apply to 

the program tier stickers.) 

The stickers may not be used to endorse any third party without prior approval from 

Corporate Communications.

When in doubt, contact Corporate Communications.

Clear space
Don’t crowd the stickers. In all applications, the minimum clear space around the stickers 

should be equal to the width of the lowercase “e” in Elite. This maximizes impact, keeps 

it free from other text or graphics, and prevents it from running off the edge of materials.

m

Elite e

e
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Sizes
Measure the width of the sticker using the widest part of the triangle base. Measure 

the height from the bottom of the triangle base to the tip.

Here are the sizes for each sticker based on where you use them:

•     Vehicle’s windshield: 8 inches wide by 4 inches high

•     Other print materials: At least 2 ¾ inches wide by 1¼ inches high

•     Online: At least 350 pixels wide by 175 pixels high

m

Elite 4” high

8” wide

As shown on a vehicle’s windshield
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Color guidelines
The program tier stickers use gold (PMS 123 U), navy (PMS 276 U) and blue (PMS 284 U).  

Don’t change any of the colors. If you can only use a grayscale image, contact Corporate 

Communications for a special version of the stickers. Don’t convert it to grayscale yourself.

Elite/Value gold for various applications

PMS: 123 U

CMYK: 0 / 24 / 94 / 0

RGB: 255 / 196 / 37

HEX: ffc425

Elite/Value navy for various applications

PMS: 276 U

CMYK: 100 / 100 / 13 / 68

RGB: 15 / 0 / 78

HEX: 0f004e

Elite/Value blue for various applications

PMS: 284 U

CMYK: 51 / 24 / 0 / 0

RGB: 117 / 170 / 236

HEX: 77abed
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The fonts
The fonts used in the program tier stickers and special Trademark logo are as follows:

“Elite” and “Value” are in the font “Palatino Bold.”

“Trademark” is in the font “Helvetica Neue Black.”

“By Triad” is in the font “Univers Extra Black Extended.”

“™” is in the font “Legal Trademarks PO1.”

m

Elite

Palatino Bold

Helvetica Neue Black

Legal Trademarks PO1

Univers Extra Black Extended
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Trademark logo sticker
All vehicles sold in the Trademark lanes receive a Trademark logo windshield sticker. This sticker 

has a thick white outline to match the outline of the program tier stickers. See the Trademark 

sticker below, shown with one of the program tier stickers:

Note: The Trademark logo should only have this thick of an outline when used in this 

particular sticker. All other uses should adhere to the guidelines in the Preferred Usage 

or Special Usage sections of this guide.

Sizes
The Trademark logo sticker comes in two different sizes, depending on whether the vehicle 

is part of the Elite/Value programs.

3 X 12 logo sticker: For any vehicle that does not also have an Elite or Value sticker. (This size 

is large enough to stand out on its own.)

2 X 8 logo sticker: For any vehicle that also has an Elite or Value sticker. (This size matches 

the width of the program tier sticker shown with it.)

m

Value

m

A vehicle for every buyer.
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Color guidelines
The colors of the Trademark logo sticker should adhere to the guidelines of the  

two-color Trademark logo, specified on Page 8 of this guide.

Sticker placement
For Elite or Value vehicles, the 2 X 8 Trademark logo sticker should be placed above  

the program tier sticker in the top-center of the windshield.

For non-program vehicles, the 3 X 12 Trademark logo sticker should stand alone 

at the top-center of the windshield.
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Trademark usage in text

When using the Trademark name in copy, follow these guidelines:

•     On first reference, use the full “Trademark by Triad” name with the “™” symbol 

       superscripted after Triad.

•     On subsequent references, shorten the name to “Trademark,” except when you must 

       use the full name to further specify. Remove the “™” symbol on all subsequent references.

•     Capitalize only the “T” of Trademark and the “T” of Triad. Do not type any of the words 

       in all caps within body copy. (Exception: As part of a headline or page title, you may use     

       TRADEMARK in all caps. If you do so, it must be in the font “Helvetica Neue Black.”)

approval process

Before printing or publishing any promotional items, print collateral, Web pages, PowerPoint 

presentations or other media, you must submit the materials to Corporate Communications for 

review. Allow at least four business days for approval.

Do not, under any circumstances, print or publish these items without the written approval 

of Corporate Communications.

corporate communications contact information

Jessica Satterfield

The Satterfield Agency

Jessica@TheSatterfieldAgency.com

(940) 365-1586

Remember, before publishing anything with the Trademark name, logo or other 

branding elements, you must submit the materials to Jessica Satterfield for review. 

Allow at least four business days for approval.




